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?HuffPost surpassed 1 billion 
page views for the first time, 
and recorded 37 million 
unique visitors in August, as 
well as 5.1 million 
comments.? 
 
—Reuters 
?Self-expression has 
become the new 
entertainment.? 
 
—Arianna Huffington 
(via Econsultancy) 
pimp 







“Since the beginning of the 
Millennium in 2000, the entire 
advertising and media industry 
has lost about 20% of the jobs it 
had at the turn of the century.? 
 
—Jump Cut: A Review of 
Contemporary Media 
No jobs! 
 
Freelance!  



In 2010, I Can Haz 
Cheezburger.com 
generated ?a 
seven-figure sum 
from advertising, 
licensing fees and 
merchandise 
sales.? 
 
 —The New York Times 



SUMMARY 
 
•  A level of readership that can still support a print publication employing a 
sizable staff cannot support a Web site run by a single person. 
 
•  Even major online publications backed by corporate money expect writers to 
work for free. And many nonprofessional writers are happy to do so, devaluing 
the work that professional writers do. 
•  Writers who contribute free (or almost free) content to group blogs (such as 
Huffington Post) and content farms (such as eHow) help create a long tail of 
nearly insignificant content that is worthless except for SEO purposes. The low-
quality traffic such sites garner by these methods has pushed down the prices 
advertisers are willing to pay for ad impressions. Online ad revenue has been 
declining for years even as traffic increases. Sites that strive to create 
meaningful content that readers actually find useful and entertaining cannot 
compete in this environment. 
•  Content creators -- from writers and artists to musicians and photographers -- 
are expected to be happy with the chance to express themselves while the 
corporate pimps earn millions off their creative endeavors. 
•  The promise of the “long tail” -- in which many many people contributing a few 
pageviews (and hence ad impressions) adding up to significant profits for 
corporate content purveyors -- is a bust for creative people, whether they 
contribute to large corporate sites or go it alone online. 
•  The devaluing of creative work has spilled into the offline world, with all areas of 
media and journalism suffering in the 21st century. Jobs are increasingly hard 
to come, and freelance is no longer viable, since professionals must compete 
with amateurs who give their work away and corporate sites that have gamed 
search engines and stolen traffic from useful content. 
•  All is not completely hopeless, however. Some creative types have seen 
financial success through ancillary avenues, such as merchandise sales. Some 
entrepreneurial content creators are harnessing the online audiences they’ve 
built giving away their work by selling physical products (such as books). 
•  Competing on the Net is tough, however, because for all the competitors one is 
aware of, there are always other successful sites ready to surprise you. 
 
MaryAnn Johanson 
 
film, TV, and pop culture critic at FlickFilosopher.com 
 
•  one of the most popular independent sites in its niche (~100K uniques per month, most in 
the U.S., Canada, U.K., Australia/New Zealand) 
•  online since 1997 
•  nominee, Best Online Critic, 2010 National Entertainment Journalism Awards (Los Angeles 
Press Club) 
 
Content included at: 
•  Movie Review Intelligence (featured critic) [http://moviereviewintelligence.com/movie-
reviews/publications/flick_filosopher/] 
•  Movie Review Query Engine (top critic) [http://mrqe.com/] (no individual critic page) 
•  Rotten Tomatoes (Tomatometer critic) [http://www.rottentomatoes.com/critic/maryann-
johanson/] 
•  IMDB Newsdesk partner [http://www.imdb.com/news/ns0000125/] 
•  Google News source (no individual source link) 
 
Syndicated reviews appear in alternative-weekly newspapers in the U.S, including: 
•  Salt Lake City Weekly 
•  Folio Weekly (Jacksonville, FL) 
•  Charleston (SC) City Paper 
•  Colorado Springs Independent 
•  Pacific Northwest Inlander (Spokane, WA) 
•  Rocky Mountain Chronicle (Fort Collins, CO) 
•  Wausau (WI) City Pages 
•  Cincinnati City Beat 
•  Monterey County (CA) Weekly 
•  Ace Weekly (Lexington, KY) 
Additional credits: 
•  Film.com (twice weekly contributor, 2006-2011) 
•  Video Librarian magazine and Web site (regular contributor, 2004-2009) 
•  Archaeology magazine 
•  FilmThreat.com 
•  Blockbuster Preview 
•  The Internet Review of Science Fiction 
•  Yahoo! Internet Life magazine 
•  New York Living magazine 
•  Staten Island Advance newspaper 
•  My AOL magazine 
•  The Encyclopedia of U.S. Popular Culture 
Professional memberships: 
•  International Academy of Digital Arts and Sciences 
•  Online Film Critics Society (past member of the Governing Committee) 
•  Alliance of Women Film Journalists (current board member) 
Author: The Totally Geeky Guide to The Princess Bride (available on Amazon.com, Amazon UK, 
and Smashwords. 
